










(All metrics are compared to the first quarter of fiscal year 2022 unless otherwise 
noted)

We delivered hyper growth and outperformance across all aspects of our 
business in Q2 - ARR, revenue, customer growth, net retention, and margins



(All metrics are compared to the second quarter of fiscal year 2022 unless 
otherwise noted) 



We once again delivered triple digit revenue and ARR growth

(All metrics are compared to the third quarter of fiscal year 2022 unless 
otherwise noted)

increased 106% to $487.4 million
as of October 31, 2022.



(All metrics are compared to the fourth quarter of fiscal year 2022 unless 
otherwise noted) 

increased 88% to $548.7 million
as of January 31, 2023.

(All metrics are compared to fiscal year 2022 unless otherwise noted) 



(All metrics are compared to the first quarter of fiscal year 2023 unless otherwise 
noted)

As a result of a change in methodology and
correction of historical inaccuracies, which we further describe in our
letter to shareholders, we made a one-time adjustment to ARR of $27.0
million or approximately 5% of total ARR, which we reflected in our
total ARR as of April 30, 2023. ARR for the prior period in fiscal 2023
has been adjusted based on the same percentage adjustment rate
identified in the first quarter of fiscal 2024.



As we reviewed the methodology, we also discovered historical 
upsell and renewal recording inaccuracies relating to ARR on certain 
subscription and consumption contracts, which are now corrected

Overall, this adjustment resulted in a one-time ARR reduction of $27 million or 
approximately 5% of ARR, resulting in Q4 fiscal ‘23 ending ARR of $522 
million. We are applying a comparable estimated adjustment to the remaining 
quarters in fiscal year 23, which we believe is a reasonable approximation of 
the impact in those periods
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